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Abstract

In this paper we study how an exogenous expense of owning a market good affects the
equilibrium outcome in a market with vertical product differentiation i.e. consumers
differ by income but have identical preferences for the good’s quality. We identify
three possible subgame-perfect equilibrium outcomes dependent on the amount of the
exogenous expense. First, at a small exogenous expense tending to zero, quality choice
is characterized by maximal product differentiation and all consumers buy one of the
two qualities in the market. Second, at a medium exogenous expense, some low-income
consumers refrain from buying which incentivizes the producer of the low-quality good
to minimize its difference from the high-quality good. In turn, it chooses the best quality
from its individually constrained set of quality choices. Third, at a large exogenous
expense at which the consumers of the low-quality good cannot afford it, the market
is monopolized by the high-quality firm.

Abstrakt

Predkladana stat’ se zabyva problematikou vyse exogenniho vydaje na trZni statek a jeho
dopadu na rovnovazny vystup v odvétvi pfi vertikdlni produktové diferenciaci; tedy za
predpokladu, Ze se spotiebitelé liSi z hlediska piijmu, ale maji identické preference z
hlediska kvality. Na zdkladé nasi analyzy identifikujeme tfi mozné dokonalé rovnovéhy
podher, zavislé na vysi exogenniho vydaje. Zaprvé, pri nizkém vydaji bliZicimu se
nule je vybér kvality charakterizovdn maximalni diferenciaci produktu, pfi¢emz vSichni
spottebitelé nakupuji jednu z dostupnych kvalit na trhu. Zadruhé, v piipadé stfedné
vysokého exogenniho vydaje se néktefi z nizkopiijmovych spotiebiteli zdrzi nakupu,
coz motivuje vyrobce statku s nizkou kvalitou, aby minimalizoval rozdil vici statku s
vysokou kvalitou, a tim pddem vybrat nejvyssi kvalitu z mnoZiny vSech jemu dostupnych
kvalit. Konecné, v pfipadé vysokého vydaje, pfi némz spotiebitelé statku s nizkou kvalitou
nejsou jiz schopni statek nakupovat, dochdzi k monopolizaci trhu firmou produkujici
vysokou kvalitu.
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